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Bushnell Riflescopes are the 
best value on the market 
today. Optically and me- 
chemically I believe them 
superior to any comparable 
scopes now available. Hunt- 
ers want light weight, large 
field of view, and adiust- 
ments that stay put. SCOPE 
CHIEFS fil l the bill. 

&FH+ Roy K. Dunlap Author "~unsmithing" 
BOO Page Practical Guide 
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BOOKLET. Tells 

why SCOPECHIEF 
(created b y  791 ex- 

pert riflemen) is fa r  better! 
SEE THEM AT LEADING DEALERS NOW! , 
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A Mil l ion Thr i l l s  

3 3  Models $9.95 to $135 
Guaranteed Savings 

Ask for Dealer's Name 

Bushnell .,NecuL.n. 

Dept. G28, 43 E. Green, 
Pasadena, Calif. 

Canada: 1333 16th  A V ~ .  w., 
Calgary, Alberta ................................. 
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Superlative engraving on a Josef Winkler shotgun from Ferlach, Austria, by "graveurmeister" 
Albin Obiltschnig ill,ustrates de ree of skill which may be developed through years of practice. 
Single-trigger 12 gauge over~under is in the collection of Lloyd B. Gettys of David City, Nebraska. 
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